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A successful financial
services firm with
a homegrown feel,
WestPoint Financial has
always felt more like a
family than a business.
Marked by a caring
leadership team and
an exceptional internal
culture, the team at
WestPoint has a true
bond.
As the company continued
to grow, it became
apparent that WestPoint
was outgrowing their
branding. Luckily, their
exponential success
presented an opportunity
to expand, creating the
ideal time for a rebrand.
A large-scale rebrand is no
simple project. To pull it
off successfully, WestPoint
Financial needed a
partnership.
Enter Tactive.

A Change Leads to a Challenge
When WestPoint expanded from
Indy to Chicago, they faced several
challenges. As a subsidiary of Mass
Mutual, WestPoint Financial wanted to
set themselves apart. One of the primary
concerns during this time was the dual
branding issue of being associated
with Mass Mutual. The decision was
collectively made to launch a rebrand
campaign, but this presented a need.

Internally, WestPoint developed a new
logo, but a successful rebrand would
have to go far beyond that. The rebrand
campaign required a refreshed website,
new office materials for 16 regional
offices, marketing supplies to support
the new look, and updated promotional
items. To help ensure the campaign
could be launched seamlessly, WestPoint
needed a partner who could deliver.
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A LOOK AT THE NUMBERS

Scoring a Solution
To help meet the demands created by the rebrand, WestPoint Financial partnered
with Tactive of Indianapolis. As a full service tactile marketing firm, including
printing, promotional products, fulfillment, and e-commerce, Tactive was uniquely
positioned to provide the full-service support for WestPoint’s rebrand campaign.
In addition, Tactive provided hands-on consulting services to ensure no task went
incomplete and all materials exceeded expectations. The team at Tactive was there
every step of the way.
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SERVICES IN ACTION

The Rewarding Results
Navigating a successful rebranding campaign can be tricky when you need to get
multiple items in the hands of customers, vendors and prospects. A full-service
partner can help shoulder much of the responsibility to ensure everyone gets
items when they need them. In addition, WestPoint Financial wanted to launch
their rebrand as a surprise to their regional offices. To ensure that happened,
every office would need to receive items simultaneously to coincide with the
announcement.
Tactive worked side by side with WestPoint Financial to deliver on all of their
printed marketing, promotional and fulfillment needs. Additionally, they succinctly
planned the delivery of the materials so that the rebrand would remain a surprise.
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A Valuable Partnership Leads to Rebranding Success
As a subsidiary of Mass Mutual,
WestPoint had managed to set itself
apart as a reputable financial firm. But,
the dual branding made it difficult for
the firm to differentiate itself further,
making it clear that a rebranding was
needed.
Project manager, Nikki Pulfer, led the
charge. “WestPoint has made a name for
ourselves as being a premier financial
services firm. We began to ask: Are
we all Mass Mutual Midwest or are we
WestPoint?”

“

I’ve used
various
printers
over the years,
but Tactive is
like my team.

Immediately, Pulfer set to work
developing a new logo that spoke to the
firm’s values and that would accurately
represent their business goals and
vision. “Once the decision was made
to be WestPoint, it felt really good to
everybody,” says Pulfer. Her mockups
were received with enthusiasm and
the team selected a logo that truly
represented the company and its
principles.

Tactive set up a permanent
e-shop for Westpoint to simplify
future orders of branded items.

“It was clear from the start, it looks and
feels totally different in a whole new
way,” she commented. “That’s when the
whole rebranding campaign got started.”
With so many different elements to
manage, Pulfer was juggling multiple
tasks and sought a partner to act as a
marketing extension to WestPoint.
“I was moving at a mile a minute. We
were under a very short time table
to make a lot of things happen,” she
commented. “I really needed a partner to
help me with all the print materials.”
To help meet those demands, she
turned to Tactive. The team at Tactive
immediately began planning and
collaborating to ensure a timely delivery.
A dedicated project manager worked
with Pulfer every step of the way to

guarantee even the smallest detail didn’t
go overlooked.
“It was a lot of nitty-gritty detail,” said
Pulfer. “It’s hard to overstate what a
partnership that was.”
To help complement the logo, WestPoint
needed a whole new set of marketing
materials, promotional items, and office
supplies for each of their 16 regional
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Within six weeks, Tactive had all
fulfillment items ready to ship out.
Additionally, Tactive set up a permanent
website to simplify future orders of
branded items. The site gives WestPoint
Financial offices the capability to input
information into an online template to
make direct orders from Tactive.
“It’s incredible,” says Pulfer. “I don’t know
how many other companies are doing
that, but it’s major.”

“

...when they
said they
could do it,
that’s when
I started
sleeping
again.

All items were simultaneously delivered
according to the projected timeline and
the rebrand campaign was a success!

offices. In addition, each office received
personalized letterheads and envelopes
specific to their location. Keeping the
rebrand a surprise made this even more
challenging.
Tactive worked alongside Pulfer from
beginning to end. Pulfer had high
expectations and Tactive eagerly met
those.
“On launch day, they would ship
out every single thing…pens, mugs,
envelopes, folders, rebranding packets,
business cards, stickers, sample logos,
etc. All of that needed to be delivered
ahead of time to be ready to assemble
before launch day,” she stated. “I can’t
imagine what went into that, but when
they said they could do it, that’s when I
started sleeping again.”
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Pulfer valued the relationship with
Tactive and felt the success was largely
due to the comprehensive services they
offered.
“I’ve used various printers over the years,
but Tactive is like my team,” she said. “We
talked all the time and we had a really
collaborative relationship. They were
rock solid. They were never flustered by
any request I had and they made it all
happen.”

All items were simultaneously
delivered... and the rebrand
campaign was a success!

ABOUT TACTIVE
At Tactive, everything we do, every
single day, serves a larger goal:
To help our clients engage with their
audiences in an increasingly distracted
world.
We help busy marketers develop and
deploy tactile marketing materials that
delight audiences, drive leads, and
deliver ROI.

“

We call it ‘paying
attention’ for a
reason. It’s worth
quite a bit, and
ought to be
cherished.

SETH GODIN

National and global companies trust us
with their brands because they know
we will meet their high standards every
time, no matter what.
Our customers love us because of our
fierce commitment to client service and
"do whatever it takes" credo.
We are, above all else, a human brand.
(Except for the dog, of course.)

DIMENSIONAL
DIRECT MAIL
Packages that feature
height, breadth, and depth
consistently outperform
old-fashioned “flat” mailers.
We customize winning 3D
direct mail campaigns, and
then assemble and ship it
so you can focus on the fun
stuff—namely, following up
on leads.
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OUR SERVICES
Our diverse suite of services aims to help busy marketers meet their most ambitious goals. Combined with our clientfirst approach, we bring your wildest marketing ideas to (real) life… and then pack, ship, and deliver them, too.

PRINTING
SERVICES

PROMOTIONAL
PRODUCTS

BRANDED
E-SHOPS

FULFILLMENT
SERVICES

Our printing services
combine the latest
technology with an expert
creative staff who obsesses
over stylish finishes and fancy
paper stock. The result? A
print experience that goes
above and beyond to delight
your audience.

Promotional products are
an incredibly powerful way
to promote your brand—but
it’s not as simple as slapping
your logo on some coffee
mugs and calling it a day. At
Tactive, we help clients shape
strategic swag programs that
get results.

We’ve helped everyone from
national brands to regional
nonprofits promote their
brands and causes with
stylish, user-friendly e-Shops
that streamline ordering and
fulfillment—and we can do it
for you, too.

With a state-of-the-art
bindery, 25,000 square feet of
storage space, and variable
data and mail printing
capabilities, we’ll save you
money and hassle by keeping
your fulfillment services
under one roof.
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PHONE
317.833.7000
WEB
tactive.cc
EMAIL
hey@tactive.cc
ADDRESS
1500 East Riverside Drive
Indianapolis, IN 46202

Bring
your brand
to (real) life

